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To Whom It May Concern:

I have known Ken Quinn for three years. In that time I was fortunate to work with him as
a colleague on media projects for LewisandClark200.com and as a business partner at
WMQ Strategic Studio. I want to personally recommend Ken Quinn for all business
ventures he is applying for.

Ken is a very dedicated, hard working individual. As a business partner he set an
example and led the team with his drive and ambition for success. He was always at
work when I arrived and was still there at the end of the day when I left. Ken’s most
valued asset is his ability to mold and shape ideas, working as a team. He takes the time
to learn all aspects of a project and adds the necessary elements to put it into action.

At WMQ Strategic Studio Ken pioneered an economic development project branding the
city of Missoula. He took an idea and turned it into reality — rallying the city of Missoula
to contribute to the project. He built the boat, got everyone on board and found the ores
men to drive the project. This is Ken’s personality at work and in life.

As a person Ken is reliable, witty and about fifty other adjectives that simply sum up that
he is a fantastic guy. With in one hour you will view Ken as a valuable asset in your
company. | have learned a lot from Ken Quinn and am excited to see what he
accomplishes next.

If I can provide any more information feel free to contact me anytime.

Sincerely,

ot b

Eve Whitaker

Media Director / co-founder
WMQ Strategic Studio, Inc.
406.550.1334
eve@wmgstudio.com



